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Technology in Marketing
One of the technologies used in marketing, information gathering, and analysis is marketing information systems. The systems provide a framework for structuring and managing data regularly gathered within the organizational sources or outside sources. Another use of technology in marketing, gathering, and analyzing information are databases that can be single-sourced information provided by a distinct marketing research establishment. Similarly, marketing decision support systems are also used in marketing, gathering, and analyzing information (Utami, 2020).
 My reaction in a similar situation depicted in the case scenario provided would pretty much be similar to that of Hanna's. I would share the discovery with my immediate supervisor since failing to address the issue would be going against upholding my character's ethical value. This value requires that I display loyalty, honesty, reliability, and self-control in my workplace, and I would consider protecting them by shedding light on the situation. Similarly, I would say that the involved individuals were planning on going against the organization's ethics by installing a spyware program to collect consumer information, leading to loss of clients. With that said, I would be most effective by encouraging the marketing team to formulate a strategic marketing campaign targeting current clients and potential clients to collect accurate marketing information. Marketing professionals can ascertain the credibility of the information gathered from these campaigns using analytics tools. This is important because the information can then assist marketing professionals in developing market penetration strategies for the new products.
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